value based pricing resources

value based pricing resources are essential tools and guides for businesses aiming to optimize
their pricing strategies based on the perceived value their products or services offer to customers.
This article provides a comprehensive overview of the most effective value based pricing resources
available today, including frameworks, case studies, industry reports, and expert recommendations.
Readers will discover how to leverage these resources for strategic decision-making, improve
profitability, and gain a competitive edge. Key topics covered include understanding value based
pricing, popular tools and software, actionable guides, and best practices for implementation.
Whether you are a pricing manager, entrepreneur, or business consultant, this article offers
practical insights and resources to help you master value based pricing in any industry. Explore the
full spectrum of value based pricing resources to empower your organization and achieve
sustainable growth.
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Understanding Value Based Pricing Resources

Value based pricing resources encompass a wide range of materials, tools, and methodologies
designed to help organizations set prices according to customer-perceived value. Unlike cost-plus or
competitor-based pricing, value based pricing focuses on the benefits and solutions delivered to the
end-user. By accessing the right resources, businesses can better evaluate what drives customer
willingness to pay, segment their market effectively, and design pricing strategies that align with
their brand positioning. These resources include academic research, practical guides, digital
platforms, and analytical models, each contributing to a thorough understanding of pricing
optimization. For companies seeking to maximize their revenue and profitability, investing time in
value based pricing resources is a strategic move.

Essential Value Based Pricing Frameworks



Frameworks serve as structured approaches that guide organizations through the process of
implementing value based pricing. They provide a systematic way to analyze customer needs,
quantify value, and design pricing models that capture maximum willingness to pay. Utilizing these
frameworks can help businesses avoid common pitfalls and ensure consistent results.

Core Elements of Value Based Pricing Frameworks

e Customer Segmentation: Identifying distinct customer groups based on value perceptions.

¢ Value Quantification: Measuring economic, functional, and emotional value delivered to
customers.

e Competitive Benchmarking: Analyzing market alternatives and their pricing structures.

e Pricing Strategy Design: Creating tiered offerings and pricing packages based on value
drivers.

Popular Value Based Pricing Models

Some widely adopted models include the Economic Value Estimation (EVE) framework, Van
Westendorp Price Sensitivity Meter, and the Willingness-To-Pay (WTP) analysis. These models
enable businesses to pinpoint optimal price points and understand customer price sensitivity. By
utilizing established frameworks, organizations can make informed pricing decisions that support
long-term growth.

Popular Value Based Pricing Tools and Software

Digital tools and software platforms have revolutionized how businesses implement value based
pricing strategies. These resources offer advanced analytics, automation, and data visualization
capabilities, making it easier to analyze customer data and market trends. Selecting the right value
based pricing tools can streamline the entire pricing process and provide actionable insights.

Top Value Based Pricing Software Solutions

e Pricefx: Delivers dynamic pricing management with value estimation features.
e PROS Pricing: Offers Al-driven pricing optimization and segmentation capabilities.
e Vendavo: Provides real-time value quantification and pricing analytics.

e Simon-Kucher Tools: Features value calculators and pricing strategy templates.



e PricingProphets: Specializes in customer value research and pricing simulation.

Benefits of Using Pricing Tools

Utilizing value based pricing software helps organizations automate complex calculations, simulate
price changes, and track market responses. These tools enhance pricing accuracy, reduce manual
errors, and allow teams to quickly adapt to shifting market dynamics. Most platforms also include
collaborative features, enabling cross-functional teams to contribute to pricing strategies effectively.

Industry Reports and Case Studies

Industry reports and case studies are invaluable value based pricing resources that provide real-
world examples of successful pricing strategies. They highlight how leading companies have
leveraged value based pricing to achieve competitive advantage, increase market share, and drive
profitability. These resources offer practical lessons and benchmarks for businesses seeking to
refine their own pricing models.

Key Insights from Industry Reports

e Market Trends: Tracking shifts in customer preferences and pricing innovations.

e Performance Metrics: Analyzing revenue growth and margin improvements from value based
pricing.

e Customer Behavior: Understanding how value perceptions influence buying decisions.

Notable Value Based Pricing Case Studies

Case studies from industries such as SaaS, pharmaceuticals, consumer goods, and B2B services
demonstrate the impact of value based pricing. For example, software companies often use customer
feedback and feature evaluations to set prices aligned with perceived value, resulting in higher
retention rates and upsell opportunities. Pharmaceutical firms utilize health outcomes data to justify
premium pricing for innovative treatments. These examples showcase how value based pricing
resources drive strategic decision-making and tangible results.



Expert Guides and Best Practices

Comprehensive guides authored by pricing experts, consultants, and academics are essential value
based pricing resources for businesses of all sizes. These resources distill complex concepts into
actionable steps and provide checklists, assessment tools, and tailored advice. By following
established best practices, organizations can overcome implementation challenges and ensure their
pricing strategies deliver optimal results.

Best Practices for Value Based Pricing Success

1. Start with Customer Research: Gather qualitative and quantitative data on what customers
truly value.

2. Collaborate Across Teams: Involve sales, marketing, finance, and product teams in the pricing
process.

3. Test and Iterate: Implement pricing pilots and gather feedback before full-scale rollout.

4. Communicate Value Clearly: Ensure marketing and sales messaging highlights unique value
propositions.

5. Monitor and Adjust: Regularly review pricing performance and adapt to market changes.

Recommended Reading and Resources

Leading texts such as "Monetizing Innovation" and "The Strategy and Tactics of Pricing" offer deep
dives into value based pricing methodologies. White papers from consulting firms and academic
journals further enhance understanding, while webinars and workshops provide hands-on learning
opportunities. These expert guides are critical for staying up-to-date with the latest pricing trends
and techniques.

Implementing Value Based Pricing Successfully

Effective implementation of value based pricing requires integrating a variety of resources, from
digital tools to expert frameworks. Organizations must build internal capabilities, foster a culture of
continuous learning, and maintain a customer-centric mindset. This section outlines practical steps
and considerations for a successful transition to value based pricing.



Steps for a Smooth Implementation

e Assess Current Pricing Practices: Identify gaps and areas for improvement using audits and
benchmarks.

e Train Teams: Provide education on value based pricing concepts and tools to all relevant
stakeholders.

e Leverage Data: Use analytics and customer insights to inform pricing decisions.

¢ Develop Communication Plans: Ensure clear messaging around pricing changes to both
internal teams and customers.

e Measure Impact: Track key performance indicators such as revenue, margins, and customer
satisfaction.

Challenges and Solutions

Common challenges in implementing value based pricing include resistance to change, data
limitations, and difficulty in quantifying value. Solutions involve investing in training, adopting
robust analytical tools, and fostering executive sponsorship. Continuous improvement and regular
feedback loops are essential for long-term success.

Conclusion

Value based pricing resources provide the foundation for businesses to set prices that reflect true
customer value, drive profitable growth, and maintain competitive advantage. From frameworks and
software tools to industry reports and expert guides, leveraging these resources enables
organizations to make informed, data-driven pricing decisions. As markets evolve, staying updated
with the latest value based pricing resources is key to sustaining success.

Q: What are value based pricing resources?

A: Value based pricing resources include frameworks, tools, guides, reports, and case studies that
help businesses set prices based on the value delivered to customers rather than costs or
competition.

Q: Why is value based pricing considered more effective than
cost-plus pricing?

A: Value based pricing aligns prices with customer-perceived value, increasing profitability and
competitiveness, while cost-plus pricing focuses only on covering costs and may miss opportunities



for premium pricing.

Q: What are some popular value based pricing tools?

A: Popular value based pricing tools include Pricefx, PROS Pricing, Vendavo, Simon-Kucher tools,
and PricingProphets, which offer analytics, automation, and value quantification features.

Q: How do companies measure customer value for pricing
decisions?

A: Companies use customer surveys, market research, economic value estimation, and competitive
benchmarking to quantify the value delivered and inform pricing decisions.

Q: What industries benefit most from value based pricing
resources?

A: Industries such as SaaS, pharmaceuticals, consumer goods, and B2B services benefit significantly
from value based pricing resources due to their diverse customer segments and value-driven
markets.

Q: How can businesses overcome challenges in implementing
value based pricing?

A: Businesses can overcome challenges by investing in training, leveraging analytical tools, fostering
cross-functional collaboration, and regularly reviewing pricing performance.

Q: Are there any recommended books or guides on value based
pricing?

A: Yes, recommended readings include "Monetizing Innovation" and "The Strategy and Tactics of
Pricing," along with white papers and academic journals on pricing strategies.

Q: What are the key steps to successful value based pricing
implementation?

A: Key steps include customer research, team training, data-driven decision-making, clear
communication, and ongoing performance measurement.

Q: How do industry reports help in value based pricing?

A: Industry reports offer market trends, performance benchmarks, and insights into customer
behavior, helping businesses refine their pricing strategies.



Q: What role do expert guides play in value based pricing?

A: Expert guides provide actionable advice, best practices, and step-by-step methodologies to ensure
effective and sustainable value based pricing implementation.
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value based pricing resources: Value-Based Pricing: Drive Sales and Boost Your Bottom Line
by Creating, Communicating and Capturing Customer Value Harry Macdivitt, Mike Wilkinson,
2011-09-19 A Groundbreaking Pricing Model for the New Business Landscape Why would any
customer choose Brand X over Brand Y, regardless of price? In a word: Value. When customers feel
they are getting good value from your product or service, they are more than happy to pay
more—which is good news for you and your business. Even in today’s global market—with its
aggressive competitors, low-cost commodities, savvy consumers, and intangible digital
offerings—you can outsell and outperform the rest using Value-Based Pricing. Done correctly, this
method of pricing and selling helps you: Understand your customers’ wants and needs Focus on
what makes your company different Quantify your differences and build a value-based strategy
Communicate your value directly to your customers Now more than ever, it is essential for you to
reexamine the reality of the value you offer customers—and this step-by-step program shows you
how. Developed by global consultants Harry Macdivitt and Mike Wilkinson, Value-Based Pricing
identifies three basic elements of the Value Triad: revenue gain, cost reduction, and emotional
contribution. By delivering these core values to your customers—through marketing, selling,
negotiation, and pricing—you can expect an increase in profits, productivity, and consumer goodwill.
These are the same value-based strategies used by major companies such as Philips, Alstom,
Siemens, and Virgin Mobile. And when it comes to today’s more intangible markets—such as
consulting services or digital properties like e-books and music files—these value-based strategies
are more important than ever. So forget about your old pricing methods based on costs and
competition. Once you know your own value—and how to communicate it to others—everybody
profits.

value based pricing resources: Digital Analytics im Dienstleistungsmanagement Manfred
Bruhn, Karsten Hadwich, 2025-05-30 In diesem Buch stehen die aktuell diskutierten
Fragestellungen zu digitalen Datenanalysen bei Dienstleistungen im Fokus. Gerade im
Dienstleistungssektor ermoglicht Digital Analytics eine datenbasierte Ausrichtung auf
Kundenbedurfnisse und Marktveranderungen. Moderne Analysemethoden - haufig unterstutzt durch
Kunstliche Intelligenz - erlauben es, Kundenverhalten in Echtzeit zu verstehen, Dienstleistungen
gezielter zu personalisieren und komplexe Serviceprozesse effizienter zu gestalten. Gleichzeitig
eroffnen sich neue Moglichkeiten der Wertschopfung, etwa durch dynamische Preisstrategien,
intelligente Produkt-Service-Systeme oder datengetriebene Innovationen. Renommierte Autoren aus
Wissenschaft und Praxis zeigen, dass die zunehmende Nutzung digitaler Analysetools jedoch auch
Fragen nach Transparenz, Datenschutz und ethischer Verantwortung aufwirft. Unternehmen im
Dienstleistungsbereich stehen vor der Herausforderung, digitale Technologien nicht nur effizient,
sondern auch verantwortungsvoll einzusetzen. Die Diskussion um algorithmische Fairness,
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Datensouveranitat und regulatorische Anforderungen ist dabei ebenso relevant wie die Reflexion
uber den gesellschaftlichen Mehrwert datenbasierter Dienstleistungen. Dies gilt auch fur den
offentlichen Sektor von Dienstleistungen.

value based pricing resources: Elgar Encyclopedia of Pricing Andreas Hinterhuber,
2024-07-05 The Elgar Encyclopedia of Pricing presents a holistic view of cutting-edge topics,
practical insights, and global perspectives on pricing. In-depth entries cover everything from
behavioral pricing and artificial intelligence to sustainability pricing strategies and dynamic online
pricing.

value based pricing resources: Dienstleistungsproduktivitat Manfred Bruhn, Karsten
Hadwich, 2011-06-29 Produktivitat stellt eine der zentralen Herausforderungen des
Dienstleistungsmanagements dar. Dabei gilt es, nicht nur bewahrte Konzepte und Methoden aus
dem Sachgiiterbereich an die spezifischen Gegebenheiten des Dienstleistungssektors anzupassen.
Es ist vielmehr auch eine vertiefte Diskussion notwendig, die sich aufgrund der charakteristischen
Merkmale von Dienstleistungen auf neue Methoden und Fragestellungen fokussiert. Vor diesem
Hintergrund wurden dem Thema , Dienstleistungsproduktivitat” zwei Sammelbande gewidmet, in
denen profilierte Wissenschaftler und Vertreter der Praxis in insgesamt 38 Beitragen zeigen, was
genau unter Dienstleistungsproduktivitat zu verstehen ist und wie Dienstleistungsproduktivitat
sichergestellt werden kann. In Band 1 diskutieren Experten aus den Bereichen Marketing,
Informatik und Personal die Dienstleistungsproduktivitat aus Sicht des Managements, der
Prozessgestaltung sowie der Kunden.

value based pricing resources: Navigating Value Price Profit Dr. Colm Reilly, 2023-07-20 The
original meaning of the term “value proposition” has devolved into a vague sales and marketing
notion that does not match its intended use. It is often used to mean benefits, a unique selling point,
or differentiation and therefore is often regarded as falling under the Sales and Marketing
departments within an organization. In this book, Dr. Colm Reilly tackles the misconceptions that
surround what a value proposition is and why it is important. He answers the four core business
questions which are: 1. Why are value propositions needed for a business to be profitable or for a
not-for-profit organization to succeed? 2. How can organizations build and use value propositions? 3.
How can an organization use a value proposition to serve both internal and external customers? 4.
What are the ethical values that should drive an organization in understanding how to create fair
and equitable enduring value for themselves and their customers. The book shows how Value
propositions are in effect an alignment tool within an organization that manifests the core ethical
nature of the business. In a business world where returns appear volatile and business cycles are
disruptive, Dr. Reilly proves a guidebook that shows that a core and ethical value proposition in
business will always endure and guide an organization to sustained success.

value based pricing resources: Digitale Geschdftsmodelle im Gesundheitswesen Matthias
Puls, David Matusiewicz , 2020 Wir waren der Meinung, dass es eines innovativen Buchformats
bedarf, um das Potenzial von neuen Geschaftsmodellen im Gesundheitswesen mit seinen neuen
Marktteilnehmenden zu beleuchten - unser , Tribe of Mentors” fur die Next Generation Healthcare.
Denn hinter diesen neuen Business Cases stehen Personlichkeiten, Entscheiderinnen und
Entscheider, Vordenkerinnen und Vordenker. Deshalb stehen im Zentrum dieses Buchs die aus
unserer Sicht spannenden Interviews mit eben diesen Grunderinnen und Griindern der
Digital-Health-Start-up-Szene, erweitert durch impulsgebende Beitrage von Expertinnen und
Experten der Gesundheitsbranche als Wegweiser und Orientierungshilfe. Dieses Buch ist Ihr
Begleiter und Impulsgeber, damit Sie sich in diesen neuen Geschaftsfeldern sicher bewegen.

value based pricing resources: Value First, Then Price Andreas Hinterhuber, Todd C.
Snelgrove, 2021-12-27 Value-based pricing - pricing a product or service according to its value to
the customer rather than its cost - is the most effective and profitable pricing strategy. Value First,
Then Price is an innovative collection that proposes a quantitative methodology to value pricing and
road-tests this methodology through a wide variety of real-life industrial and B2B cases. This book
offers a state-of-the art and best practice overview of how leading companies quantify and document




value to customers. In doing so, it provides students and researchers with a method by which to
draw invaluable data-driven conclusions, and gives sales and marketing managers the theories and
best practices they need to quantify the value of their products and services to industrial and B2B
purchasers. The 2nd edition of this highly-regarded text has been updated in line with current
research and practice, offering three new chapters covering new case studies and best practice
examples of quantified value propositions, the future of value quantification, and value quantification
for intangibles. With contributions from global industry experts this book combines cutting edge
research on value quantification and value quantification capabilities with real-life, practical
examples. It is essential reading for postgraduate students in Sales and Marketing with an interest
in Pricing Strategy, sales and pricing specialists, as well as business strategists, in both research
and practice.

value based pricing resources: Managed care Klaus-Jurgen Preuls, 2002

value based pricing resources: Quality Management for IT Services: Perspectives on
Business and Process Performance Praeg, Claus-Peter, Spath, Dieter, 2010-09-30 This book gives
both scientists and practical experts an insight into the many different facets of IT service quality
management--Provided by publisher.

value based pricing resources: Create a Done-for-You Business Model: Scalable
Services That Clients Love Simon Schroth, 2025-04-05 If you're running a service-based business,
finding a model that can scale while delivering quality can be difficult. Create a Done-for-You
Business Model shows you how to package your services into repeatable, streamlined, and scalable
offerings that make it easy for you to serve more clients without increasing your workload. This book
provides step-by-step guidance on creating service packages that allow you to automate, delegate,
and streamline your operations. You'll learn how to define your services in a way that clients can
easily understand and buy, how to use standardization to create a reliable customer experience, and
how to build systems that make it easy to deliver value consistently. The book also covers how to use
freelancers or virtual assistants to handle certain tasks, freeing you up to focus on high-level
strategy and client relationships. By using this done-for-you model, you’ll be able to grow your client
base without sacrificing quality or personal attention. Whether you're a consultant, coach, or service
provider, Create a Done-for-You Business Model will show you how to build a service business that
scales without compromising the experience your clients love. This is the blueprint for creating a
streamlined, profitable service business that can grow with demand.

value based pricing resources: Digital Services and Information Intelligence Hongxiu Li,
Matti Mantymaki, Xianfeng Zhang, 2014-11-22 This book constitutes the refereed conference
proceedings of the 13th IFIP WG 6.11 Conference on e-Business, e-Services and e-Society, I3E 2014,
held in Sanya, China, in November 2014. The 32 revised full papers presented were carefully
reviewed and selected from 42 submissions. They are organized in the following topical sections:
digital services, digital society, and digital business.

value based pricing resources: Decoding Wireless Communications Attaphongse
Taparugssanagorn, 2024-06-21 Step into the captivating context of wireless technology with
“Decoding Wireless Communications: Bridging Technology and Everyday Life.” Even if you are new
to telecommunication engineering, this book makes the journey accessible and engaging. Through
relatable analogies and insightful explanations, complex concepts become clear and relatable.
Picture wireless networks as bustling cafes, and diversity techniques as the harmonious interplay of
musicians in a band. Each chapter unfolds seamlessly, from combating interference with equalizers
to navigating the multitasking marvels of Multiple-Input Multiple-Output Orthogonal Frequency
Division Multiplexing (MIMO-OFDM). Explore the boundaries of wireless capacity and glimpse the
future of 5G, Artificial Intelligence (Al), and the Internet of Things (IoT). Whether you are a curious
beginner or a seasoned professional, this book promises an enlightening journey. With its blend of
practical insights and thought-provoking reflections, “Decoding Wireless Communications” is your
indispensable guide to thriving in our interconnected world. Prepare to be inspired and equipped
with the knowledge to decode the intricacies of wireless technology. Grab your copy now and set



forth on a journey of discovery that seamlessly intertwines technology with the fabric of everyday
life.

value based pricing resources: The Future of Service Marketing: Emerging Trends, Strategic
Innovations, and Transformative Case Studies Dr. Rashi Baliyan , 2025-03-24

value based pricing resources: Service Marketing Dr. Anisa Khanam, Dr. Nusrat Ali Khan, Mr.
Vipin Kumar, Dr. Jitendra Singh, 2024-12-29

value based pricing resources: Smart Services Summit Shaun West, Jurg Meierhofer,
Thierry Buecheler, Giulia Wally Scurati, 2025-05-15 This book presents up-to-date descriptions of
smart service innovations in industry, supported by new scientific approaches. It summarizes the
outcomes of the sixth Smart Services Summit, held in Zurich, Switzerland in October 2024, which
primarily focused on digital co-creation in the smart services era and the transformative power of
digital technologies and artificial intelligence in service ecosystems. The book explores the dynamics
of value co-creation and examines how digital tools and artificial intelligence are enhancing
interactions between service providers and consumers to innovate and improve service delivery. It
covers a range of pertinent topics including the automation of customer engagement, the role of
data analytics in understanding value perception, and the ethical considerations of Al in services. It
also presents case studies that illustrate successful applications of Al in service design, offering
readers a comprehensive view of how these technologies are fostering innovative co-creation
practices. With contributions from leading academics and industry experts, this publication is
essential for anyone interested in the future of service industries. It provides a scholarly yet
accessible examination of how digital tools are not only reshaping service interactions but also
establishing new paradigms for business and customer experiences in the digital age.

value based pricing resources: Building A Responsive And Flexible Supply Chain
Yoshiteru Minagawa, 2018-08-15 This book identifies accounting-based management control system
practices for managing integrated and flexible supply chains and increasing customer satisfaction. It
further explores how a company can enhance its supply chain integration. The book considers the
effects of allocating supply chain's joint profit and incentive alignment as managerial instruments to
facilitate integration and cooperation among partners. Furthermore, the book examines how to
flexibly manage integrated supply chains from the perspectives of the product/service lifecycle,
partner switching, and strategic flexibility. It also examines the use of management accounting
systems to improve customer satisfaction in supply chains. Management accounting practices
examined in the book involve balanced scorecard, switching cost, target costing, value-based
pricing, target-pricing, and quality costing.The book also investigates the different types of supply
chains: fabless supply chains, an inter-firm network comprising of parts suppliers and assemblers,
non-profit supply chains.

value based pricing resources: EBOOK: Services Marketing: Integrating Customer
Focus Across the Firm Alan Wilson, Valarie Zeithaml, Mary Jo Bitner, Dwayne Gremler,
2012-06-16 The Second European Edition of Services Marketing: Integrating Customer Focus Across
the Firm by Wilson, Zeithaml, Bitner and Gremler uniquely focuses on the development of customer
relationships through quality service. Reflecting the increasing importance of the service economy,
Services Marketing is the only text that put the customer's experience of services at the centre of its
approach. The core theories, concepts and frameworks are retained, and specifically the gaps model,
a popular feature of the book. The text moves from the foundations of services marketing before
introducing the gaps model and demonstrating its application to services marketing. In the second
edition, the book takes on more European and International contexts to reflect the needs of courses,
lecturers and students. The second edition builds on the wealth of European and International
examples, cases, and research in the first edition, offering more integration of European content. It
has also be fully updated with the latest research to ensure that it continues to be seen as the text
covering the very latest services marketing thinking. In addition, the cases section has been
thoroughly examined and revised to offer a range of new case studies with a European and global
focus. The online resources have also been fully revised and updated providing an excellent package




of support for lecturers and students.

value based pricing resources: Professional Services Marketing Mike Schultz, John E.
Doerr, Lee Frederiksen, 2013-05-15 A proven approach to revenue-generating marketing and client
development Professional Services Marketing is a fully field-tested and research-based approach to
marketing and client development for professional services firms. The book, now in its Second
Edition, covers five key areas that are critical for firms that want to grow and become more
profitable: creating a marketing and growth strategy; establishing a brand and reputation;
implementing a marketing communications program; executing lead generation strategies; and
developing business by winning new clients. You will also read real-world case studies that illustrate
major points, as well as quotes and stories from well-respected professionals in the industry. The
Second Edition features new research and updates throughout, including new chapters on social
media and online marketing, as well as new case studies and interviews Authors Mike Schultz and
John E. Doerr are the coauthors of the Wall Street Journal and Inc. Magazine bestseller Rainmaking
Conversations and Professional Services Marketing; Lee W. Frederiksen is coauthor of Online
Marketing for Professional Services Will be widely promoted via multiple online routes and direct
mail marketing Firms of any size can use this proven approach to marketing and client development
to attract new clients and grow their professional service businesses.

value based pricing resources: Managing Mobile Services Ulla Koivukoski, Vilho Raisanen,
2005-05-05 New, attractive services for communications systems are versatile and promise to make
the next generation of communications a success. Yet, as the systems grow more complex and
diverse, so do the challenges of managing them. Service management derives from technologies
used in fixed telephony systems and has evolved towards supporting packet-based services in an
increasingly open environment. It is common belief that 3G (and later 4G) services will change the
way we communicate and interrelate. The user will be put at centre stage and systems will be able
to handle intelligent user profiles, proactive service selection, context-aware service provisioning
and ubiquitous computing. Managing, charging for, and controlling these services render traditional
business models inadequate and demand new solutions. Managing Mobile Services Covers
challenges, solutions and technologies for implementing IP-based services in a mobile environment,
with special attention to security, flexibility and charging. Discusses business models, service
management architectures and standardization efforts. Considers requirements and characteristics
of services, and service modelling. Includes two case studies illustrating the challenges, technologies
and solutions involved with real-world service management. This book gives
telecommunications/data engineers, operators and service providers as well as students and
academics an in-depth understanding of the issues involved in implementing and managing new
value-added services.

value based pricing resources: EBOOK: Principles and Practices of Marketing 10/e JOBBER
AND ELLI, 2023-02-21 EBOOK: Principles and Practices of Marketing 10/e
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