
marketing management ppt
marketing management ppt is an essential resource for students, professionals, and business
owners who want to understand and communicate the principles of marketing management
effectively. This article explores how to create impactful PowerPoint presentations on marketing
management, covers fundamental concepts, best practices for slide design, and practical tips for
engaging audiences. You’ll discover the importance of integrating key marketing frameworks, data-
driven strategies, and visual elements to enhance understanding. Whether you’re preparing for a
classroom lecture, a corporate meeting, or a client proposal, this comprehensive guide will help you
deliver a polished and professional marketing management ppt. The article also includes a detailed
breakdown of marketing management topics, slide structuring techniques, and expert insights for
optimizing your presentation for maximum impact.
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Understanding Marketing Management PPTs

Creating a marketing management ppt involves more than just compiling information—it’s about
presenting complex concepts in a clear, organized, and visually appealing manner. PowerPoint
presentations are widely used in academic, corporate, and training environments to explain
marketing strategies, analyze business cases, and develop actionable plans. A well-structured
marketing management ppt enables presenters to share insights on market analysis, consumer
behavior, branding, and competitive positioning, while keeping the audience engaged. By leveraging
the power of visual storytelling, a marketing management ppt helps clarify objectives, demonstrate
results, and facilitate effective decision-making.

Core Concepts of Marketing Management



A successful marketing management ppt should cover the foundational principles that drive
marketing decisions in organizations. Understanding these core concepts is crucial for building a
presentation that delivers value and relevance.

Marketing Mix (4Ps and 7Ps)

The marketing mix is a cornerstone of marketing management and is typically represented by the
4Ps: Product, Price, Place, and Promotion. In service sectors, the 7Ps model adds People, Process,
and Physical Evidence. Explaining each element within your marketing management ppt provides a
structured way to analyze and craft effective marketing strategies.

Product: Features, benefits, and differentiation

Price: Pricing strategies and value perception

Place: Distribution channels and logistics

Promotion: Advertising, sales promotions, and PR

People: Service delivery and customer interaction

Process: Workflow and efficiency

Physical Evidence: Tangible proof of service quality

Market Segmentation, Targeting, and Positioning (STP)

Segmentation, targeting, and positioning are central to marketing management. A marketing
management ppt should illustrate how organizations segment markets, identify target audiences,
and position their products or services to meet specific needs. Visual frameworks such as charts or
maps can help clarify these concepts for the audience.

Consumer Behavior

Understanding consumer behavior is vital for effective marketing management. Presentations should
include analysis of buying patterns, decision-making processes, and factors influencing consumer
choices. Incorporating real-world examples and case studies in your ppt can enhance engagement
and learning.

SWOT Analysis



SWOT (Strengths, Weaknesses, Opportunities, Threats) analysis is often featured in marketing
management ppts to assess internal and external factors impacting a business. Visual
representations, such as matrices or tables, can make SWOT analysis more accessible and
actionable for audiences.

Structuring Your Marketing Management PPT

A logical structure is critical for an effective marketing management ppt. Organizing your
presentation into coherent sections ensures clarity and helps guide your audience through the
material.

Introduction Slide

Start your ppt with an introduction slide that outlines the topic, objectives, and relevance of the
presentation. This sets the stage for the content that follows and helps capture attention.

Agenda Slide

An agenda slide provides an overview of the main sections, allowing your audience to anticipate the
flow of the presentation. This is especially useful in longer or more detailed marketing management
ppts.

Main Content Sections

Divide your marketing management ppt into clear sections, such as market analysis, strategy
formulation, implementation, and evaluation. Use headings and subheadings to maintain
organization and facilitate navigation.

Case Studies and Examples

Incorporate real-life case studies and practical examples to illustrate key concepts. This approach
makes the presentation more relatable and helps deepen understanding.

Summary and Recommendations

Conclude your ppt with a summary slide that reinforces the main points and offers actionable
recommendations. This leaves your audience with clear takeaways and next steps.



Design Principles for Effective Presentations

Design plays a pivotal role in the effectiveness of a marketing management ppt. A visually appealing
presentation not only keeps audiences engaged but also aids retention and comprehension.

Consistent Visual Style

Maintain a consistent visual style throughout your ppt by using uniform fonts, colors, and layouts.
This enhances professionalism and minimizes distractions.

Use of Graphics and Charts

Integrate relevant graphics, charts, and infographics to illustrate data and concepts. Visual aids
make complex information easier to digest and can highlight key insights.

Minimal Text, Maximum Impact

Avoid cluttering slides with excessive text. Focus on concise bullet points, keywords, and visuals to
communicate your message effectively.

Readable Fonts and Appropriate Colors

Choose readable fonts and color schemes that enhance visibility and accessibility. Ensure high
contrast between text and background for optimal readability.

Key Topics to Include in a Marketing Management PPT

To ensure comprehensiveness, a marketing management ppt should cover essential topics that
reflect current industry practices and theoretical foundations.

Overview of Marketing Management

Role and Importance of Marketing in Business

Marketing Environment Analysis

Marketing Research and Data Analytics

Competitive Analysis and Strategy



Brand Management and Positioning

Digital Marketing Trends

Ethics and Social Responsibility in Marketing

Performance Metrics and ROI

Tips for Engaging Your Audience

Capturing and maintaining audience attention is vital for a successful marketing management ppt.
Engagement strategies can make your presentation memorable and impactful.

Interactive Elements

Incorporate interactive elements such as polls, quizzes, or Q&A sessions to foster participation. This
keeps audiences involved and can stimulate discussion.

Storytelling Techniques

Use storytelling to connect with your audience on an emotional level. Share anecdotes, challenges,
and successes to make concepts more relatable.

Dynamic Transitions and Animations

Utilize dynamic transitions and simple animations to add interest without overwhelming the content.
Use these tools sparingly and purposefully to enhance understanding.

Common Mistakes to Avoid

Avoiding common pitfalls can significantly improve the quality and effectiveness of your marketing
management ppt.

Overloading Slides with Information

Too much information on a single slide can overwhelm viewers. Keep content concise and break



complex topics into multiple slides.

Neglecting Visual Hierarchy

Lack of visual hierarchy makes slides confusing. Use headings, subheadings, and spacing to guide
the audience's attention.

Ignoring Audience Needs

Tailor your ppt to the specific interests and knowledge level of your audience. Failure to consider
their needs can lead to disengagement.

Inconsistent Design Elements

Mixed fonts, clashing colors, and uneven layouts can distract from your message. Strive for
consistency and simplicity in design.

Final Thoughts

A well-designed marketing management ppt serves as a powerful tool for communicating strategies,
analyzing market dynamics, and influencing decision-making. By incorporating key marketing
principles, structuring content thoughtfully, and applying effective design techniques, presenters
can deliver impactful and memorable presentations. Use this guide to prepare your next marketing
management ppt with confidence and professionalism.

Q: What are the main components of a marketing
management ppt?
A: The main components include an introduction, agenda, core marketing concepts (such as the
marketing mix and STP), case studies, data analysis, strategy recommendations, and a summary
slide.

Q: How can I make my marketing management ppt more
engaging?
A: Use interactive elements like polls or Q&A, incorporate real-life examples, utilize visuals such as
charts and infographics, and apply storytelling techniques to connect with your audience.



Q: What design principles should I follow for a professional
marketing management ppt?
A: Maintain a consistent visual style, use readable fonts and appropriate colors, keep slides
uncluttered, and integrate relevant graphics and charts to support your points.

Q: Which marketing frameworks are essential for a marketing
management ppt?
A: Essential frameworks include the marketing mix (4Ps/7Ps), SWOT analysis, STP (Segmentation,
Targeting, Positioning), and competitive analysis models.

Q: How many slides should a typical marketing management
ppt have?
A: The number of slides depends on your audience and presentation length, but a focused marketing
management ppt often ranges from 15 to 25 slides to cover key concepts without overwhelming
viewers.

Q: What common mistakes should I avoid when creating a
marketing management ppt?
A: Avoid overcrowding slides with text, inconsistent design elements, neglecting your audience’s
needs, and failing to provide clear organization and flow.

Q: Why is SWOT analysis important in marketing management
presentations?
A: SWOT analysis helps assess internal strengths and weaknesses, as well as external opportunities
and threats, providing a holistic view for strategic planning.

Q: Can I include digital marketing trends in a marketing
management ppt?
A: Yes, including digital marketing trends enriches your ppt by reflecting current industry practices
and demonstrating adaptability to evolving market environments.

Q: What role does audience analysis play in preparing a
marketing management ppt?
A: Audience analysis ensures that your presentation is relevant, understandable, and engaging for
the specific group you are addressing, increasing its effectiveness.



Q: How can I measure the success of my marketing
management ppt?
A: Success can be measured by audience feedback, engagement levels, achievement of learning
objectives, and the clarity with which key concepts are communicated.

Marketing Management Ppt

Find other PDF articles:
https://dev.littleadventures.com/archive-gacor2-14/Book?trackid=NGt46-6161&title=silicon-valley-st
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  marketing management ppt: Nachhaltige Integration von Marketing und Innovieren
Christian Schaller, 2007-02-13 Marketing und Innovieren formulieren die Kernfunktionen eines
kundenorientierten Unternehmens, und die Schnittstelle zwischen diesen Funktionen ist für den
Innovations- und Unternehmenserfolg von entscheidender Bedeutung. Allerdings lassen sich häufig
Disharmonien zwischen beiden Bereichen konstatieren. Christian Schaller untersucht, wie der
Wandel zu einer nachhaltigen Integration von Marketing und Innovation gestaltet werden kann,
denn deren sich ändernde Rollen erfordern auch neue Formen effektiver Integration. Aus
institutioneller, netzwerk- und beziehungsorientierter Perspektive, innovativ und mit hoher
praktischer Relevanz treibt er die Öffnung der Forschung zur Schnittstellenthematik voran.
  marketing management ppt: The Guide to Entrepreneurship Michael Szycher Ph.D,
2018-02-07 Whether you work for an established company and want to trailblaze new products
(intrapreneurship), or want to establish your own new venture (entrepreneurship), The Guide to
Entrepreneurship: How to Create Wealth for Your Company and Stakeholders supplies invaluable
guidance along with concrete action plans. In contrast to academic publications th
  marketing management ppt: Consumer Behaviour And Branding: Concepts, Readings
And Cases-The Indian Context S. Ramesh Kumar, 2009-09 India is one of the emerging markets
that pose a unique set of challenges to marketers. The importance of the context and the usefulness
of concepts in the Indian context is the core proposition of the book. The diversity of a mix of factors
such as cultural aspects, lifestyles, demographics and unbranded offerings make consumer
behaviour a fascinating study. This book focuses on the behavioural principles of marketing and its
application to branding in the Indian context. * Consumer behaviour concepts associated with
branding * A combination of recent and traditional examples reflecting the application of
behavioural concepts * Touch of reality boxes to indicate context-based examples * Caselets and
cases drawn from real-life situations * Research findings associated with the Indian context * Topical
issues in consumer behaviour like cultural aspects, digital marketing and experiential branding
  marketing management ppt: Enterprise Marketing Management Domenik Spiegelberg,
2013-01-19 Die Unternehmenskommunikation erfährt gegenwärtig in einem von Medien geprägten
Zeitalter eine enorme Beschleunigung. Nicht nur die Atomisierung der Medienlandschaft, die zu
einer Explosion der einzelnen Kanäle führt, stellt Marketingtreibende vor neue Herausforderungen.
Auch die Trendströmungen der Globalisierung und das veränderte Informationsverhalten der
Konsumenten bringen die starren Manufakturen des operativen Marketings an ihre Grenzen. Dem
akuten Lösungsbedarf der Marketinggemeinde begegnet Domenik Spiegelberg mit einem modernen
Denkansatz, in welchem sich die Vernetzung verschiedenster Themenwelten auf Technologiebasis
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vollzieht. Vor dem Hintergrund der Informationslogistik stellt der Autor neue
Marketing-Management-Systeme in den wissenschaftlichen Bezugsrahmen der Information Supply
Chain und adressiert Strukturen und Elemente konkreter Systemlandschaften. Dies ermöglicht nicht
nur eine neuartige sondern auch ganzheitliche Vorgehensweise zur Erfolgsoptimierung in der
Praxis: Für eine neue Transparenz und Effizienz im Marketing.
  marketing management ppt: Multi-Channel-Communications- und
Marketing-Management Christin Emrich, 2008-02-26 Christin Emrich zeigt, dass die
Ganzheitlichkeit des Multi-Channel-Konzepts ein interdisziplinäres Communications-Management
aus klassischen und neuen Medien (Web 1.0- und Web 2.0-Welt, M-Commerce) sowie
Instrumentarien aus verschiedenen Bereichen wie Strategic Planning, Online-Marktforschung und
E-Branding erfordert.
  marketing management ppt: The Routledge Handbook of Tourism and Sustainability C.
Michael Hall, Stefan Gossling, Daniel Scott, 2015-02-11 Routledge Handbook of Tourism and
Sustainability from C. Michael Hall, Stefan Gössling, Daniel Scott is one of the winners of the ITB
BookAwards 2016 in the category Specialist tourism literature! Sustainability remains one of the
major issues in tourism today. Concerns over climate and environmental change, the fallout from the
global economic and financial crisis, and the seeming failure to meeting UN Millennium
development goals have only reinforced the need for more sustainable approaches to tourism,
however they be defined. Given the centrality of sustainability in tourism curricula, policies,
research and practice it is therefore appropriate to prepare a state of the art handbook on the
relationship between tourism and sustainability. This timely Handbook of Tourism and Sustainability
is developed from specifically commissioned original contributions from recognised authors in the
field, providing a systematic guide to the current state of knowledge on this area. It is
interdisciplinary in coverage and international in scope through its authorship and content. The
volume commences with an assessment of tourism’s global environmental, e.g. climate, emissions,
energy use, biodiversity, water use, land use, and socio-economic effects, e.g. economic impacts,
employment and livelihoods, culture. This then provides the context for sections outlining the main
theoretical frameworks and constructs that inform tourism and sustainability, management tools and
approaches, and the approaches used in different tourism and travel industry sectors. The book
concludes by examining emerging and future concerns in tourism and sustainability such as peak-oil,
post-carbon tourism, green economy and transition tourism. This is essential reading for students,
researches and academics interested in the possibilities of sustainable forms of tourism and
tourism’s contribution to sustainable development. Its assessment of tourism’s global impact along
with its overviews of sectoral and management approaches will provide a benchmark by which the
sustainability of tourism will be measured for years to come.
  marketing management ppt: Supplier Relationship Management Deniz Cetin, 2006-02-09
Inhaltsangabe:Einleitung: Der Bereich der Beschaffung bietet viele Ansätze zur Senkung der Kosten,
um die Rentabilität des Unternehmens zu steigern. Dafür müssen Beschaffungsprozesse möglichst
automatisiert und vereinfacht und die Zusammenarbeit mit den Lieferanten verbessert werden. So
bleibt den Einkäufern mehr Zeit für strategische Aufgaben. Zudem muss das Problem der
inkonsistenten und mehrfach vorhandenen Stammdaten durch systematisches
Stammdatenmanagement angegangen werden. Ein ganzheitliches Supplier Relationship
Management kann hier effizient unterstützen und einen Wertschöpfungsbeitrag leisten. Als
Grundlage für das Verständnis für die Zielsetzung dieser Arbeit sollten die Einleitung und
Problemstellung am Anfang dieser Diplomarbeit dienen, die die aktuelle Situation und
Entwicklungen auf den Beschaffungsmärkten skizzieren. Dieses betriebswirtschaftliche Umfeld führt
zu Veränderungen in den Unternehmen und begründet die Notwendigkeit von SRM-Lösungen. Ziel
dieser Diplomarbeit ist es daher, zunächst einen Überblick über die Möglichkeiten und Ziele von
SRM-Software sowie einen kurzen Einblick in die historische Entwicklung dieser Lösung zu geben.
Weiterhin soll die vorliegende Arbeit einen detaillierten Überblick über das Funktionsangebot der
Software-Lösung mySAP Supplier Relationship Management, als Bestandteil der mySAP Business



Suite, geben. In den letzten Jahren wurden die Funktionalitäten des mySAP SRM kontinuierlich an
die neuen Herausforderungen der Wirtschaft und an Anforderungen der Kunden angepasst und
weiterentwickelt. Hierfür wurden einige Geschäftsprozesse ausgewählt, die detailliert beschrieben
werden. Gang der Untersuchung: Die Arbeit gliedert sich grundlegend in drei Teilbereiche: a.
Theoretischer Teil über die aktuelle Situation des Beschaffungsmarkts, b. Durchführung und
Ergebnisse einer Studie zur aktuellen Bedeutung und Trends von Softwareeinsatz im Einkauf und c.
Wirtschaftlicher Nutzen von SRM-Software Bei der anfänglichen theoretischen Abhandlung werden
die aktuelle Situation des Beschaffungsmarkts und Grundlagen von Einkaufssoftware beschrieben.
Dabei wird insbesondere auf die SRM-Lösung der SAP AG mySAP SRM eingegangen. Der zweite
Teilbereich behandelt die Gestaltung und Auswertung einer Befragung zur aktuellen Bedeutung und
Trends von Softwareeinsatz im Einkauf. Aus diesem Grund war ich auf die Teilnahme von möglichst
vielen Messebesuchern bei der e_procure & supply angewiesen, die mit mir geduldig [...]
  marketing management ppt: Professional Adobe Flex 2 Rich Tretola, Simon Barber,
Renaun Erickson, 2007-05-04 Wrox's Professional Flex 2 is one of the first guides to Adobe's
(Macromedia's) new web application development platform. Flex experts Simon Barber, Rich Tretola
and John Bennett share their experience with Flex 2, and teach readers how to leverage the platform
to build rich internet applications. Professional Flex 2 relies heavy on practical examples, making
this a hands-on guide that will get readers up and running with Flex 2 quickly. Topics include:
Building applications with Flex Builder Flex programming model Using Actionscript 3.0 Developing
applications in MXML Creating UIs with Flex controls and containers Data access and
interconnectivity Creating custom flex components Charting Testing, debugging and deploying Flex
applications and more
  marketing management ppt: Anzeigenmanagement in Zeitschriftenverlagen Sabina Hreljic,
Peter Lehmann, Holger Nohr, 2008 Fur die Unternehmen der Zeitschriftenbranche sind die Prozesse
des Anzeigenmanagements Kernprozesse. Anwendungssysteme, die Prozesse des
Anzeigenmanagements in den Verlagen unterstutzen, zahlen zu den zentralen IT-Systemen. In
Fallstudienuntersuchungen werden Prozesse des Anzeigenmanagements in Zeitschriftenverlagen
untersucht, um daraus generische Referenzprozesse abzuleiten. Damit wird eine notwendige
Analyse der Prozesse des Anzeigenmanagements vorgelegt, die eine Grundlage fur die effektive und
effiziente Gestaltung dieser Prozesse in der Verlagspraxis sein kann.
  marketing management ppt: Die Kommunikationsstrategie entwickeln Jörg Pfannenberg,
Anne Tessmer, Manuel Wecker, 2019-07-19 Die Ansprüche an die Kommunikation sind rasant
gestiegen - und zwar in allen Bereichen, ob Unternehmenskommunikation,
Marketingkommunikation, Mitarbeiterkommunikation oder Finanzkommunikation. Das Buch liefert
111 Tools für alle Stufen der Strategieentwicklung. Ganz gleich ob Jahresstrategie oder
Entscheidungsvorschlag für ein Maßnahmenpaket, externe, interne oder Marketingkommunikation,
Social-Media-Konzept oder Change-Projekt: Für alle diese Aufgaben stehen die Werkzeuge für den
Strategieprozess bereit. Die Tools sind in der Praxis erprobt und ermöglichen einen einfachen
Einstieg in die Strategieentwicklung. Sowohl einzeln als auch in Workshops einsetzbar.
  marketing management ppt: Ri Im/Ppt Gramar Marketing Management Boyd,
  marketing management ppt: Marketing Heribert Meffert, Christoph Burmann, Manfred
Kirchgeorg, 2014-11-05 Dieses bewährte Standardwerk liefert Studierenden im Bachelor- und
Masterprogramm sowie Praktikern umfassende Grundlagen des Marketingmanagements aus einer
entscheidungsorientierten Sicht. In der 12. Auflage des Marketing-Klassikers wurden alle Kapitel
überarbeitet. Insbesondere wurden bei den Verhaltens- und Informationsgrundlagen des Marketing
aktuelle Erkenntnisse aus der neurowissenschaftlichen Forschung integriert. Neuere Entwicklungen
im Bereich der interaktiven Kommunikationsinstrumente wurden vertiefend berücksichtigt, die
Ausführungen zum Marketingcontrolling im Rahmen der Marketing-Mix-Kapitel aktualisiert und die
Zukunftsperspektiven des Marketing fortgeführt. „Die Bibel des Marketing“ w & v - werben und
verkaufen
  marketing management ppt: Strategic Management in ... Moutinho, L.,



  marketing management ppt: Management: Principles and Practice S.K. Mandal,
2011-01-01 This comprehensive textbook specifically focuses on building a thorough foundation on
management studies by sequentially developing the components and basics of management
principles and approach, discussing and analysing the key features and methods of modern
management practices, and finally exposing the students to some essential topics on environment
management, business ethics, corporate governance, and total quality management for sustainable
growth and development of business. Students and practicing professionals in this field will be
immensely benefited by the coverage and treatment of the book. Key Features — Based on industry
experience with focus on building a strong foundation for management studies, especially in the
context of the Indian business environment — Covers critical areas of management like strategic
planning, strategic management, supply-chain management, international trade, entrepreneurship
and small business management, information management, environment management, business
ethics, corporate governance and modern tools for TQM, including cost of poor quality,
benchmarking and six-sigma practice — Emphasis on management issues critical to business –
organisational culture and leadership, modern HRM, external business environment, ethics of
business and corporate governance, and responsibility for natural environment management for
sustainable growth — Provides a wider coverage of the interconnected functions, methods,
processes, variables, strategies and tools for excellence in business management, including 80-20
rule, Murphy’s Law, 1-10-100 rule of cost management, 360 degree appraisal, JIT, TPM, Kaizen etc.
  marketing management ppt: Маркетинг для топ-менеджеров Игорь Липсиц,
2011-09-08 Эта книга – для вечно занятых менеджеров, которые каждый день должны решать,
как развивать свой бизнес дальше. В этом им способны помочь идеи и инструменты
современного маркетинга. Но выделить самое интересное в море литературы по маркетингу –
задача крайне тяжелая. Помощь в ее решении и предлагает один из самых лучших
преподавателей маркетинга в России – И.В. Липсиц. Из материалов лекций, читаемых им для
слушателей МВА и Executive МВА, он отобрал 70 маркетинговых идей, которые могут быть
наиболее полезны для руководителей современных российских компаний. Эти идеи
охватывают все основные аспекты маркетинговых операций, и знакомство с ними поможет
отечественным менеджерам вырабатывать эффективные конкурентные стратегии развития во
все более сложной ситуации на отечественных рынках товаров и услуг.
  marketing management ppt: Value First, Then Price Andreas Hinterhuber, Todd C.
Snelgrove, 2021-12-27 Value-based pricing – pricing a product or service according to its value to
the customer rather than its cost – is the most effective and profitable pricing strategy. Value First,
Then Price is an innovative collection that proposes a quantitative methodology to value pricing and
road-tests this methodology through a wide variety of real-life industrial and B2B cases. This book
offers a state-of-the art and best practice overview of how leading companies quantify and document
value to customers. In doing so, it provides students and researchers with a method by which to
draw invaluable data-driven conclusions, and gives sales and marketing managers the theories and
best practices they need to quantify the value of their products and services to industrial and B2B
purchasers. The 2nd edition of this highly-regarded text has been updated in line with current
research and practice, offering three new chapters covering new case studies and best practice
examples of quantified value propositions, the future of value quantification, and value quantification
for intangibles. With contributions from global industry experts this book combines cutting edge
research on value quantification and value quantification capabilities with real-life, practical
examples. It is essential reading for postgraduate students in Sales and Marketing with an interest
in Pricing Strategy, sales and pricing specialists, as well as business strategists, in both research
and practice.
  marketing management ppt: Practical Flatfish Culture and Stock Enhancement Harry V.
Daniels, Wade O. Watanabe, 2011-06-09 Practical Flatfish Culture and Stock Enhancement is a key
reference on culture methods, offering both practical applications and essential biological
information. Throughout the text, the culture and stock enhancement issues are treated



simultaneously, integrating these two perspectives. By looking to the outcomes of hatchery culture
methods, including the economics and fish behavior, Practical Flatfish Culture and Stock
Enhancement is a valuable tool in making management decisions. With chapters on disease
diagnosis and treatment, culture methods for a number of specific species, and the use of flatfish as
model organisms in laboratory settings, Practical Flatfish Culture and Stock Enhancement
comprehensively covers the subject of culture and stock enhancement. The book is especially useful
for aquaculture professionals, industry personnel, researchers, biologists, and aquaculture and
fisheries management students.
  marketing management ppt: Building Customer-brand Relationships Don E. Schultz, Beth E.
Barnes, Heidi F. Schultz, Marian Azzaro, 2015-01-28 Almost every advertising, promotion, or
marketing communications textbook is based on an inside-out approach, focusing on what the
marketer wants to communicate to customers and prospects. This text takes a different view - that
the marketer and the customer build the ongoing brand value together. Rather than the marketer
trying to 'sell', the role of the marketer is to help customer buy. To do that, a customer view is vital
and customer insight is essential. Customer insights allow the marketer to understand which
audiences are important for a product, what delivery forms are appropriate, and what type of
content is beneficial. Building Customer-Brand Relationships is themed around the four key
elements marketing communicators use in developing programs - audiences, brands, delivery, and
content - but provides an innovative approach to marketing communications in the 'push-pull'
marketplace that combines traditional outbound communications (advertising, sales promotion,
direct marketing, and PR) with the inbound or 'pull' media of Internet, mobile communications,
social networks, and more. Its 'customer-centric' media planning approach covers media decision
before dealing with creative development, and emphasizes measurement and accountability. The
text's concepts have been used successfully around the world, and can be adapted and adjusted to
any type of product or service.
  marketing management ppt: Untersuchung, Beschreibung und Darstellung der
Wechselwirkungen von Marketing und Supply Chain Management Aktivitäten Rebecca Ries,
geb. Sudhoff, 2004-04-08 Inhaltsangabe:Einleitung: Vor dem Hintergrund, dass Supply Chain
Management (SCM) und Marketing sich in verschiedenen Formen mit dem Kunden
auseinandersetzen, liegt es auf der Hand, die Gemeinsamkeiten und Differenzen beider Begriffe zu
klären. SCM wird allgemein als funktions- und unternehmensübergreifendes, prozessorientiertes
Gestalten, Planen, Beobachten, Kontrollieren, Analysieren und Steuern der Material-,
Dienstleistungs-, Informations- und Finanzmittelflüsse logistischer Wertschöpfungsketten und
Wertschöpfungsnetzwerke im Sinne der Unternehmensphilosophie verstanden. Somit sind darunter
ebenfalls Aktivitäten des Marketing enthalten. Marketing kann z.B. als Analyse, Organisation,
Planung und Kontrolle kundenbezogener Ressourcen, Verhaltensweisen und Aktivitäten beschrieben
werden. Bisher sind die gegenseitigen Interdependenzen zwischen Marketing und SCM noch nicht
eindeutig beschrieben worden. Die Ergebnisse der Arbeit sollen die Erkenntnisse im SCM ergänzen.
Ziel der Arbeit ist die Darstellung der Zusammenhänge zwischen SCM und Marketing, insbesondere
werden die Auswirkungen von Marketingmaßnahmen auf das Unternehmen im Rahmen der SCM
Strategie untersucht. Diese Studienarbeit ist im Zusammenhang mit der Erstellung einer Schulung
der BBS-LOGSCM Training entstanden. Zunächst wird dem Leser die Entstehung und Entwicklung
des Marketing und des SCM dargestellt. Anschließend werden diese beiden Begriffe abgegrenzt und
für deren Bedeutung für den Verlauf der Arbeit festgelegt. In Kapitel 4 werden die Aufgaben des
Marketing beschrieben, auf denen die folgenden Kapitel aufbauen. Gleichzeitig werden in diesem
Kapitel die Einflüsse der Marketing-Aufgaben auf die SC, aufgezeigt. Nach der Aufgabenstellung ist
eine Definition der Ziele nötig um daraus eine Strategie festzulegen. Daher werden in Kapitel 5 auf
die Ziele des Marketing und des SCM und ihre Verknüpfungen, Beziehungen und Gemeinsamkeiten
herausgestellt. Nachdem die Aufgaben und Ziele erläutert wurden, kann daraus eine Strategie
hergeleitet werden. In Kapitel 6 werden die Strategien des Marketing, die des SCM und die
gegenseitigen Einflüsse erläutert. Anhand der bis dahin erlangten Erkenntnisse werden dann in



Kapitel 7 die Wechselwirkungen von Marketing und SCM Aktivitäten zusammengefasst und
dargestellt. Inhaltsverzeichnis:Inhaltsverzeichnis: 1.Einleitung5 1.1Aufgabenstellung und
Zielsetzung der Studienarbeit5 1.2Aufbau der Studienarbeit5 2.Entwicklung des Marketing und des
Supply [...]
  marketing management ppt: Im W/Tchng 1st Mgmt Crse-Mgmt Williams, 2004
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