
celebrity endorsement psychology

celebrity endorsement psychology is a critical element in modern marketing strategies,
leveraging the influence and appeal of famous personalities to promote products and
services. Understanding the psychological mechanisms behind why celebrity endorsements
are effective can provide valuable insights for brands aiming to enhance consumer trust,
increase brand awareness, and drive purchasing decisions. This article explores the various
psychological principles involved in celebrity endorsement psychology, including social
proof, identification, and the transfer of attributes from the celebrity to the product.
Additionally, it examines the impact of celebrity credibility, attractiveness, and expertise on
consumer behavior. Marketers can use these insights to optimize endorsement campaigns
and better connect with target audiences. The discussion will also cover potential risks and
pitfalls that brands should be aware of when associating with high-profile figures. Following
this introduction, the article presents a detailed table of contents outlining the main topics
covered.

The Psychological Foundations of Celebrity Endorsement

Key Factors Influencing Celebrity Endorsement Effectiveness

Consumer Behavior and Celebrity Endorsements

Benefits and Challenges of Celebrity Endorsement

Practical Applications and Strategies in Marketing

The Psychological Foundations of Celebrity
Endorsement

The psychological foundations of celebrity endorsement revolve around how consumers
process and respond to the involvement of well-known personalities in advertising.
Celebrity endorsement psychology is deeply rooted in established theories of social
influence and persuasion, which explain how endorsements can shape attitudes and
behaviors. Three primary psychological theories are frequently referenced: social proof,
identification theory, and the source credibility model.

Social Proof and Influence

Social proof refers to the tendency of individuals to look to others, especially those they
admire or perceive as successful, when making decisions. In the context of celebrity
endorsements, consumers interpret a celebrity’s choice to use or promote a product as an



implicit recommendation, which can reduce uncertainty and increase the likelihood of
purchase. This psychological mechanism leverages the power of conformity and herd
behavior.

Identification and Aspiration

Identification theory explains that consumers are more likely to be influenced by celebrities
with whom they can identify or aspire to be like. When a consumer sees a celebrity who
embodies traits they admire—such as success, beauty, or talent—they may internalize
those attributes and associate them with the endorsed product. This creates a powerful
emotional connection that can motivate consumer behavior.

Source Credibility Model

According to the source credibility model, the effectiveness of a celebrity endorsement
depends largely on the perceived expertise, trustworthiness, and attractiveness of the
celebrity. A credible endorser is more likely to persuade consumers because their
endorsement is seen as reliable and genuine. This model highlights why endorsements by
respected professionals or well-liked celebrities tend to be more impactful in shaping
consumer attitudes.

Key Factors Influencing Celebrity Endorsement
Effectiveness

Several critical factors determine how successful a celebrity endorsement can be in
influencing consumer attitudes and purchase intentions. Understanding these elements is
essential for marketers to select the right celebrity and craft effective campaigns.

Celebrity Credibility

Celebrity credibility encompasses trustworthiness, expertise, and attractiveness.
Trustworthiness refers to the consumer’s belief that the celebrity is honest and reliable.
Expertise involves the endorser’s perceived knowledge or skill relevant to the product
category. Attractiveness includes physical appeal and personality traits that resonate with
the audience. These combined factors enhance the overall persuasiveness of the
endorsement.



Match-Up Hypothesis

The match-up hypothesis posits that the effectiveness of a celebrity endorsement increases
when there is a strong fit between the celebrity’s image and the product being promoted.
For example, an athlete endorsing sports equipment is likely to be more convincing than a
celebrity with no connection to sports. This alignment reinforces the authenticity of the
endorsement and strengthens consumer trust.

Celebrity Popularity and Reach

The popularity and media presence of a celebrity also play significant roles. Highly popular
celebrities with large followings can generate greater exposure and awareness for the
brand. However, excessive fame may sometimes lead to overexposure, reducing the
unique impact of the endorsement. Balancing reach with relevance is crucial for maximizing
effectiveness.

Consumer Perception of Authenticity

Consumers are increasingly skeptical of endorsements that appear insincere or purely
financially motivated. Authenticity in celebrity endorsements—where the celebrity
genuinely uses and believes in the product—can enhance consumer acceptance.
Transparent and credible endorsements tend to build stronger emotional connections with
consumers.

Consumer Behavior and Celebrity Endorsements

Celebrity endorsement psychology directly influences consumer behavior through several
pathways, affecting perception, attitude formation, and decision-making processes.

Brand Awareness and Recall

Celebrity endorsements can significantly improve brand awareness by attracting consumer
attention and making the brand more memorable. The association with a well-known figure
increases the likelihood that consumers will recall the product during purchase decisions,
which can be crucial in competitive markets.

Attitude Change and Brand Image Enhancement



An effective celebrity endorsement can positively shift consumer attitudes toward a brand.
The positive attributes associated with the celebrity—such as prestige or trust—can transfer
to the brand, enhancing its image and positioning it more favorably in consumers’ minds.

Purchase Intention and Loyalty

Endorsements can increase purchase intention by reducing perceived risk and boosting
confidence in the product’s quality. Additionally, repeated exposure to a celebrity-endorsed
brand can foster brand loyalty, as consumers develop ongoing emotional connections
through the endorsement.

Psychological Mechanisms in Consumer Response

Halo Effect: The tendency to transfer positive feelings about the celebrity to the
product.

Identification: Consumers see themselves reflected in the celebrity, increasing
brand affinity.

Social Comparison: Motivated by comparisons with the celebrity, consumers aspire
to emulate their lifestyle.

Cognitive Dissonance Reduction: The endorsement helps justify the consumer’s
choice, reducing internal conflict.

Benefits and Challenges of Celebrity
Endorsement

While celebrity endorsements offer numerous advantages, they also present potential
challenges and risks that brands must carefully manage to maintain a positive impact.

Benefits

Increased Visibility: Celebrities attract attention, increasing campaign reach.

Enhanced Credibility: Trusted celebrities lend credibility to the product.

Emotional Connection: Celebrities can generate strong emotional bonds with



consumers.

Differentiation: Endorsements can help brands stand out in crowded markets.

Challenges

High Cost: Celebrity endorsements often require significant financial investment.

Risk of Negative Publicity: Scandals or negative behavior by the celebrity can
damage the brand.

Mismatch Risk: Poor alignment between celebrity and brand can reduce
effectiveness.

Overexposure: Excessive endorsements by the same celebrity may dilute impact.

Practical Applications and Strategies in
Marketing

Successful implementation of celebrity endorsement psychology requires strategic
planning, careful selection, and ongoing management to maximize benefits and minimize
risks.

Selecting the Right Celebrity

Marketers should prioritize celebrities who align well with the brand’s values, target
audience, and product category. Research into the celebrity’s public image, fan base
demographics, and previous endorsements is essential to ensure compatibility and
authenticity.

Crafting Authentic Endorsements

Authenticity can be enhanced by involving celebrities in product development or
encouraging them to share personal experiences with the brand. Endorsements that feel
genuine resonate more deeply with consumers and build long-term trust.



Monitoring and Managing Endorsement Campaigns

Continuous evaluation of endorsement effectiveness through consumer feedback and sales
data is critical. Additionally, brands must be prepared to swiftly respond to any negative
developments involving the celebrity to protect brand reputation.

Leveraging Multiple Channels

Integrating celebrity endorsements across various marketing channels—such as television,
social media, and live events—amplifies reach and engagement. Tailoring messages to
different platforms while maintaining consistent brand identity strengthens campaign
impact.

Frequently Asked Questions

What is celebrity endorsement psychology?
Celebrity endorsement psychology studies how celebrities influence consumer behavior and
attitudes towards brands through their endorsement, leveraging their popularity and
perceived credibility.

Why do brands use celebrity endorsements?
Brands use celebrity endorsements to increase brand awareness, enhance credibility, and
create an emotional connection with consumers by associating their products with the
celebrity's image and personality.

How does the attractiveness of a celebrity impact
endorsement effectiveness?
Attractiveness can enhance the persuasiveness of an endorsement by making the celebrity
more likable and trustworthy, which can positively influence consumer attitudes towards
the product.

What role does celebrity credibility play in endorsement
psychology?
Celebrity credibility, including expertise and trustworthiness, plays a crucial role in
endorsement effectiveness, as consumers are more likely to be influenced by
endorsements from celebrities they perceive as knowledgeable and honest.



Can celebrity endorsements backfire psychologically?
Yes, if a celebrity faces scandals or if the endorsement appears inauthentic, it can lead to
negative associations with the brand and reduce consumer trust, ultimately harming the
brand's image.

How does the match-up hypothesis relate to celebrity
endorsements?
The match-up hypothesis suggests that endorsements are more effective when there is a
perceived fit between the celebrity's image and the product, enhancing the authenticity
and persuasive impact of the endorsement.

What psychological effect does celebrity endorsement
have on consumer memory?
Celebrity endorsements can enhance consumer memory of a product by creating stronger
associative links between the celebrity and the brand, making the product more memorable
and recognizable.

How does parasocial interaction influence the impact of
celebrity endorsements?
Parasocial interaction, where consumers feel a one-sided emotional connection with a
celebrity, can increase the persuasive power of endorsements as consumers may be more
likely to trust and emulate celebrities they feel connected to.

Are celebrity endorsements more effective for certain
types of products?
Yes, celebrity endorsements tend to be more effective for products related to lifestyle,
fashion, and entertainment, where the celebrity's image can directly influence consumer
perceptions and aspirations.

Additional Resources
1. The Psychology of Celebrity Endorsements: Influence and Impact
This book explores the psychological mechanisms behind why celebrity endorsements sway
consumer behavior. It delves into concepts such as social proof, trust, and parasocial
relationships, explaining how celebrities create emotional connections with audiences.
Practical case studies illustrate the effectiveness of endorsements across various industries.

2. Star Power: How Celebrity Influence Shapes Consumer Decisions
"Star Power" examines the role of celebrity status in marketing strategies and its impact on
brand perception. The author combines psychological theories with real-world examples to
show how fame, attractiveness, and credibility affect buying choices. The book also
discusses potential risks when endorsements backfire.



3. Endorsed: The Science Behind Celebrity Marketing
This comprehensive guide analyzes the scientific principles that make celebrity
endorsements successful. Topics include cognitive biases, consumer identity, and the role
of emotions in decision-making. It offers marketers evidence-based tactics to maximize the
benefits of using celebrities in advertising.

4. Fame and Persuasion: Understanding Celebrity Endorsement Psychology
"Fame and Persuasion" focuses on the persuasive power of celebrities and how it
manipulates consumer attitudes. The book highlights psychological theories such as the
elaboration likelihood model and social identity theory to explain endorsement
effectiveness. It also addresses ethical considerations in celebrity marketing.

5. Celebrity Endorsements and Consumer Behavior: A Psychological Perspective
This text provides an in-depth look at how celebrity endorsements influence consumer
cognition and behavior. It covers aspects like source attractiveness, perceived expertise,
and the match-up hypothesis. The author discusses how these factors contribute to brand
loyalty and purchase intentions.

6. Influence of Fame: The Psychological Dynamics of Celebrity Endorsements
"Influence of Fame" investigates the dynamic relationship between celebrity endorsers and
their audiences. It examines how fame affects trustworthiness and likability, which in turn
shape consumer responses. The book also considers cultural differences in endorsement
effectiveness.

7. Behind the Spotlight: Psychological Insights into Celebrity Endorsements
This book uncovers the subconscious processes that drive consumers to respond to
celebrity endorsements. It explores concepts like mirror neurons, emotional contagion, and
identity signaling. Through psychological experiments and marketing analysis, it reveals
the hidden impact of celebrity marketing.

8. The Celebrity Effect: Psychological Foundations of Endorsement Success
"The Celebrity Effect" outlines the foundational psychological principles that underpin
successful celebrity endorsements. It discusses how factors such as celebrity-brand
congruence and consumer self-concept influence effectiveness. The book is a valuable
resource for advertisers aiming to harness celebrity appeal.

9. Hooked on Fame: The Psychology Behind Celebrity Endorsement Appeals
"Hooked on Fame" analyzes the appeal of celebrity endorsements from a psychological
standpoint, focusing on emotional engagement and cognitive processing. It highlights how
celebrities create lasting impressions that drive consumer action. The book also offers
strategies to design compelling endorsement campaigns.
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  celebrity endorsement psychology: Die Macht der Meinungsführer: von Celebrities bis zu
Influencern Alexander Schimansky, Shamsey Oloko, 2021-02-25 So funktioniert Marketing mit
Promis, Celebrities und Influencern Wo früher nur mit Stars und Promis geworben wurde, sehen wir
heute auch Gesichter von Celebrities und Influencern. In der Markenkommunikation eröffnet uns
das neue Möglichkeiten vom klassischen Product Placement bis hin zum Influencer Endorsement im
Social Media Marketing. Gleichzeitig kämpfen Marketingentscheider mit der wachsenden
Komplexität durch stetig neue potentielle Kooperationspartner. Daher gehen Shamsey Oloko und
Alexander Schimansky in ihrem Buch den großen Herausforderungen für erfolgreiches Celebrity-
und Influencer-Marketing nach. Mit Hilfe vieler Experten aus der Praxis und Wissenschaft schließen
sie die aktuelle Erkenntnislücke: •Stars, Promis, Celebrities und Influencer – was ist der
Unterschied und warum folgen Ihnen die Fans? •Passende Influencer finden, Marketingziele
erreichen •Celebrity Marketing im Recht - was ist erlaubt in der Promi-Werbung und was gehört in
den Vertrag? •Die wahren Stars der Marke – Mitarbeiter als Markenbotschafter •Vom Jedermann
zum Meinungsführer: Mehr Authentizität mit Nano-Influencing Social Marketing, ganz nah an der
Zielgruppe Die Bedeutung von Celebrities und Microinfluencern hat im Marketing signifikant
zugenommen. Dabei ist es die Mischung aus Normalität und Besonderem, die sie auf Instagram und
YouTube zelebrieren, die sie zu wirksamen Testimonials in der Werbung macht. Ihr Auftritt spiegelt
die Bedürfnisse und Begehrlichkeiten der Zielgruppe wider, die lieber YouTube als Fernsehen
schaut und häufiger Blogs als Zeitschriften liest. Daher ist es unabdingbar, dass sich Manager und
Kreative mit Celebrity Marketing und der Bedeutung von Influencern auseinandersetzen. Dieses
Buch hilft Ihnen, die richtigen Entscheidungen für ihre Kampagnen zu treffen!
  celebrity endorsement psychology: Celebrity, Social Media Influencers and Brand
Performance Saloomeh Tabari, Qing Shan Ding, 2024-08-27 Celebrity endorsement has shown to be
an effective way enhancing brand-related attitudes, reinforcing behavioural intentions, and shaping
brand perceptions. Indeed, companies devote a lot of resources on celebrity endorsement to exploit
emotional bonds between consumers and brands in order to accomplish their desired brand image
and increase brand awareness, differentiation, and brand loyalty. In short, brands that are endorsed
by a favourite celebrity and influencer become more credible and trustworthy. This edited book
examines this new era of marketing by focusing on the impact of employing celebrities, SMIs and
virtual influencers to endorse the brand as a key advertising tactic. In particular, it focuses on the
rise of social media usage and the corresponding changes in advertising strategies in the digital era.
As well as exploring this rise of celebrity influencers and their value, the book also takes a critical
lens, examining their roles in fuelling the growth of materialism, causing mental health issues
among adolescents, and aiding the development of fast fashion. With this balanced and
comprehensive approach, this book is an essential resource for anyone interested in the future of
advertising.
  celebrity endorsement psychology: Celebrity Fashion Marketing Fykaa Caan, Angela Lee,
2023-02-21 This book explores the concept of the celebrity as a 'Human Fashion Brand' and the
effectiveness of the celebrity in promoting fashions and shaping the identity and decisions of fashion
consumers. Beginning with an overview of the background and context of the fashion celebrity, the
authors consider celebrity fashion classifications, fashion influencers, explore existing theory,
models, and tools and the role of technology; and explain how celebrity-endorsed products impact on
fashion consumers and trends. The book defines and develops a ‘Human Fashion Brand Model’,
which describes the relationship between the fashion celebrity, fashion celebrity marketers and
fashion consumer behaviour choices in celebrity fashion emulation. Coupled with reflective
questions to aid learning, every chapter is illustrated by case studies of celebrities as fashion brands,
as well as their impact on fashion, including Kylie Jenner and Kim Kardashian, Beyoncé, and
Madonna. Providing a holistic understanding of the celebrity as a human fashion brand and
celebrity-inspired fashion consumption, Celebrity Fashion Marketing should be recommended
reading for advanced undergraduate and postgraduate students studying Celebrity Fashion and



Influencer Marketing, Fashion Marketing, Fashion Brand Management, and Consumer Behaviour.
  celebrity endorsement psychology: Commercial Break Psychology Zuri Deepwater, AI,
2025-03-31 Commercial Break Psychology reveals the hidden strategies advertisers use to influence
consumer behavior. Spotlighting strategic ad placement, the book uncovers how marketers
manipulate our perceptions and purchasing decisions through carefully timed commercials. Did you
know that ad timing can significantly enhance persuasive power, exploiting psychological
vulnerabilities? Exploring the evolution of advertising, from simple beginnings to today's
hyper-targeted approaches, the book reveals how core concepts of advertising psychology are
employed. The book guides readers through core concepts of advertising psychology before delving
into strategic elements of commercial placement. It also discusses the ethical considerations of
manipulative advertising techniques. Ultimately, the book empowers readers to become more
informed consumers. By understanding the psychological impact of commercials, readers can resist
unwanted influence and make more discerning choices.
  celebrity endorsement psychology: Multiple-Influencer-Endorsements Mirja Kristina
Gansloser, 2025-08-31 Verändertes Mediennutzungsverhalten führt dazu, dass soziale Medien und
Social-Media-Influencer (SMIs) eine zentrale Rolle in der Markenkommunikation einnehmen. Immer
mehr Unternehmen kooperieren gleichzeitig mit mehreren SMIs unterschiedlicher Followerzahl, um
die Markenwahrnehmung gezielt zu beeinflussen. Eine qualitative Vorstudie zeigt, dass die
Integration mehrerer SMIs die Markenwahrnehmung sowohl positiv als auch negativ beeinflussen
kann. Die Wirkung von Multiple-Influencer-Endorsements auf markenbezogene Zielgrößen wurde in
der bestehenden Literatur bislang nicht erforscht. Mirja Kristina Gansloser widmet sich dieser
Forschungslücke und untersucht empirisch, wie gleichzeitige Markenbewerbungen durch
verschiedene SMIs das Globalimage, die Follow Intention und die Kaufintention beeinflussen. Aus
den Erkenntnissen leitet sie praxisorientierte Handlungsempfehlungen für das strategische
Management von Influencer-Kooperationen ab, mit Fokus auf zielgerichtete und authentische
Content-Gestaltung.
  celebrity endorsement psychology: Leveraged Marketing Communications Sukki Yoon,
Yung Kyun Choi, Charles R. Taylor, 2021-05-30 This comprehensive book features recent works on
leveraged marketing communications (LMC)—an intentional pairing of a brand to benefit from the
associations the target audience has with the object. LMC conceptually binds a wide range of
marketing communication strategies previously studied in isolation: celebrity endorsements,
sponsorship, product placements, cause-related marketing, and cobranding. LMC strategies assume
that an entity (e.g., Michael Jordan) can be paired with a brand (e.g., Nike) to evoke associations
that ultimately enhance brand awareness and evaluations. The collection of chapters in this book
examines the association between brands and entities, ideas, and contexts and combines theory and
practice to offer new perspectives to help academics, practitioners, and policymakers better
understand and apply LMC research. The chapters collectively provide a theoretical framework for
building brand equity via linking brands to people, places, and things; examine how marketers can
best leverage brand alliances; explore ways to maximize the effectiveness of sponsorship, product
placement, corporate social responsibility (CSR), and cause-related marketing; and summarize our
knowledge of the various forms of LMC. The chapters in this book were originally published in the
International Journal of Advertising.
  celebrity endorsement psychology: Creating Images and the Psychology of Marketing
Communication Lynn R. Kahle, Chung-Hyun Kim, 2006-08-15 This book, based on a conference in
Seoul Korea in 2004, examines the image research in 3 parts under the theory of brand attachment.
The 3 parts are Theories of Image, Country Image, and Individual and Celebrity Source Image.
  celebrity endorsement psychology: Building Corporate Identity, Image and Reputation
in the Digital Era T C Melewar, Charles Dennis, Pantea Foroudi, 2021-07-29 Brands – corporate,
products, service – today are collectively defined by their customers, deriving from personal
experiences and word of mouth. This book acts as a forum for examining current and future trends
in corporate branding, identity, image and reputation. Recognising the complexity and plurality at



the heart of the corporate branding discipline, this book fills a gap in the literature by posing a
number of original research questions on the intrinsic nature of corporate branding ideas from
corporate (external) and organisation (internal) identity perspectives as they relate to brand
management, corporate reputation, marketing communications, social media, smart technology,
experiential and sensory marketing. It incorporates current thinking and developments by both
multidisciplinary academics and practitioners, combining a comprehensive theoretical foundation
with practical insights. The text will serve as an important resource for the marketing, identity and
brand practitioners requiring more than anecdotal evidence on the structure and operation of
stakeholders communication in different geographical areas. It determines current practices and
researches in diverse areas, regions and commercial and non-commercial sectors across the world.
The book provides scholars, researchers and postgraduate students in business and marketing with
a comprehensive treatment of the nature of relationships between companies, brands and
stakeholders in different areas and regions of the world.
  celebrity endorsement psychology: Proceedings of the International Conference on Business,
Accounting, Banking, and Economics (ICBABE 2022) Chih Wen-Hai, Ali Mursid, 2023-05-19 This is
an open access book.Due to the impacts of the Coronavirus Disease (COVID-19) around the world,
international conference will be held in Semarang, Central Java, Indonesia, on 9th November 2022.
Will take place online via zoom. The BABE International Conference series is held at regular
intervals to provide an interactive forum for presentation and discussion on the International
Conference of Business, Accounting, Banking, and Economics Research. We welcome participants
academicians and practitioners from all over the world who are interested in developing new
knowledge and professional ties to enhance career opportunities. The BABE international
conference should serve as an ideal forum to establish relationships among members around the
world. We hope you will join us at the BABE international conference 2022 which will be held
regularly every year.
  celebrity endorsement psychology: The Dynamics of Influencer Marketing José M.
Álvarez-Monzoncillo, 2022-08-08 YouTube, Instagram, Facebook, Vimeo, Twitter, etc. have their own
logics, dynamics and different audiences. This book analyses how the users of these social networks,
especially those of YouTube and Instagram, become content prescribers, opinion leaders and, by
extension, people of influence. What influence capacity do they have? Why are intimate or personal
aspects shared with unknown people? Who are the big beneficiaries? How much is vanity and how
much altruism? What business is behind these social networks? What dangers do they contain? What
volume of business can we estimate they generate? How are they transforming cultural industries?
What legislation is applied? How does the legislation affect these communications when they are
sponsored? Is the privacy of users violated with the data obtained? Who is the owner of the content?
Are they to blame for fake news? In this changing, challenging and intriguing environment, The
Dynamics of Influencer Marketing discusses all of these questions and more. Considering this
complexity from different perspectives: technological, economic, sociological, psychological and
legal, the book combines the visions of several experts from the academic world and provides a
structured framework with a wide approach to understand the new era of influencing, including the
dark sides of it. It will be of direct interest to marketing scholars and researchers while also relevant
to many other areas affected by the phenomenon of social media influence.
  celebrity endorsement psychology: Sports Marketing and the Psychology of Marketing
Communication Lynn R. Kahle, Chris Riley, 2004-04-12 This is a scholarly book on Sports Marketing
and a book in the Advertising and Consumer Psychology Series sponsored by the Society of
Consumer Psychology.
  celebrity endorsement psychology: Influencer Marketing Joyce Costello, Sevil Yesiloglu,
2020-11-29 This is one of the first textbooks to explore the phenomenon of Influencer Marketing and
how it fits within marketing communications to build brands and their communities. Influencers –
those who can impact a brand’s marketing and advertising strategies as well as build brand
communities – are making extensive use of the new digital and traditional communications



platforms. Influencers offer brands the ability to deliver the “right” communication and marketing
messages to a specific target audience. Across four core sections, this book brings together the key
theory and practical implications of this new marketing tool: how it works as part of communications
campaigns, including how to select the right influencers and measure their success, the dark side of
influencer marketing, and the legal and ethical framework. With contributions from authors across
the globe, each chapter is also accompanied by an in- depth case study – from the Kardashians to Joe
Wicks – that demonstrates how the theory translates to practice. Influencer Marketing is important
reading for advanced, postgraduate and executive education students of Marketing, Digital
Marketing, Marketing Communications, Brand Management and Public Relations. With its
accessible style and practical content, it is also highly valuable for Marketing Communications,
Branding and PR specialists.
  celebrity endorsement psychology: Brand Management Paolo Popoli, 2017-11-08 This book
is an original, high-quality collection of chapters about highly topical and important brand
management issues, and it shows both theoretical and empiric analysis. The 10 selected chapters
are referred, with original contents and rigorous research methodologies, to some important
challenges the brand management has to face in the current competitive contexts, characterized by
the dominance of the intangible resources and the new information and communication
technologies. Written by leading academics, this book is dedicated not only to marketing and
management scholars but also to students wanting to investigate the knowledge concerning special
fields and special brand management themes. As well to the practitioners who can find a wide
reference also to the managerial implication from the strategic and operative perspectives.
  celebrity endorsement psychology: Multidisciplinary Perspectives on Media Fandom Dunn,
Robert Andrew, 2020-05-08 Leisure time today is driven by fandom. Once viewed as a social pariah,
the fan and associated fandom as a whole has transformed into a popularized social construct
researchers are still attempting to understand. Popular culture in the modern era is defined and
dominated by the fan, and the basis of fandom has established its own identity across several
platforms of media. As some forms of fandom have remained constant, including sports and cinema,
other structures of fandom are emerging as the mass following of video games and cosplay are
becoming increasingly prominent. Fandom has been established as an important facet in today’s
society, and necessary research is required for understanding how fandom is shaping society as a
whole. Multidisciplinary Perspectives on Media Fandom is a pivotal reference source that provides
vital research that reviews some of the most exigent facets of today’s fandom and highlights
understudied cultures of fandom as well as emerging intricacies of established fandom. While
promoting topics such as esports, influencer culture, and marketing trends, this publication explores
both qualitative and quantitative approaches as well as the methods of social science and critical
perspectives. This book is ideally designed for marketers, media strategists, brand managers,
consumer behavior analysts, researchers, academics, and students.
  celebrity endorsement psychology: The Rise of Positive Luxury Wided Batat, 2022-07-21
Offering a holistic approach to positive luxury, this comprehensive book provides a novel framework
grounded in the new paradigm of Transformative Luxury Research (TLR) stream. TLR helps luxury
businesses and researchers develop in-depth knowledge about the mechanisms and factors that
shape the future of positive luxury thinking and doing while promoting collective and individual
well-being outcomes, social justice, eco-friendly practices, and sustainable growth, involving various
stakeholders, communities, and institutions across developed and developing countries. Through a
wide range of empirical, methodological, and theoretical contributions, examining the social,
environmental, organizational, political, and cultural issues in responsible luxury marketing, this
book explores the relationship between luxury consumption, production, and well-being outcomes. It
offers a comprehensive overview of how luxury businesses can transform their practices and thus
play an active role in promoting positive luxury within the industry and beyond along with enhancing
their competitiveness, innovation, and profitability. The idea of well-being outcomes and sustainable
growth, as applied in the TLR agenda, calls for synergistic theoretical and practical approaches. The



content of this book, through different exciting chapters, will generate novel ideas to promote
positive luxury business models leading luxury firms to transform their practices by advancing the
current understanding of ethical and responsible business practices, which contribute to individual
and collective well-being within the luxury field.
  celebrity endorsement psychology: Handbuch Social-Media-Marketing Christopher
Zerres, 2024-10-02 Dieses Handbuch schafft einen umfassenden Überblick zu allen
erfolgsentscheidenden Aspekten im Social-Media-Marketing. Social Media haben sich für viele
Organisationen als wichtiger Marketingkanal etabliert. Branchenübergreifend entstehen in immer
mehr Bereichen, wie etwa Werbung, Kundenservice oder Recruiting, gezielte
Social-Media-Strategien. Ihre Entwicklung und ihr operativer Einsatz erfordern unterschiedlichste
Kenntnisse und Kompetenzen, beispielsweise zu rechtlichen Vorschriften, Data Analytics, KI,
Monitoring, Content-Erstellung sowie stimmiger Community- und Zielgruppenansprache. Zudem
müssen alle beteiligten externen Stakeholder wie Agenturen und Influencer im Sinne der internen
Ziele professionell gesteuert werden. Die Beitragenden dieses Werks geben mit ihrer Expertise
einen Einblick aus sowohl wissenschaftlicher als auch praktischer Perspektive.
  celebrity endorsement psychology: Celebrities Against Violence Truman R. Keys, 2022-03-04
Violence is more than an issue in America. It is a pandemic, its negative impacts and corrosive
character are harming us whether we are a victim, a bystander or professional tasked with public
health and safety. Violence affects us regardless of class or social standing. For decades, celebrities
and well-known public figures have taken to the media to share their own experiences with violence.
This book spotlights the celebrities and their loved ones who have survived self-harm, bullying,
intimate partner violence, sexual assault, family abuse, home invasion, gun violence, or police
brutality. Violence prevention experts increasingly recognize the influence of celebrities and work
with them to spread awareness. This collection of case studies aims to support this growing
influence by documenting the effects of violence prevention through celebrity advocacy.
  celebrity endorsement psychology: The Handbook of International Advertising
Research Hong Cheng, 2014-01-21 This timely handbook brings academic excellence to
international advertising research in the form of 28 contributions from over 40 leading scholars. The
handbook’s comprehensive treatment highlights existing knowledge, reports major findings across
the subject, and recommends directions and agendas for future research. Fills the existing gap
between the rapid growth in scholarly research on international advertising and the pressing need
for more high-quality research in the area Covers 28 major areas in international advertising
research, with contributions from more than 40 international advertising scholars based in over 10
countries or territories Comprehensive treatment includes the history of international advertising,
audiences and media, strategy and execution, content effects, regulation, ethics, and advertising
education Highlights existing knowledge in international advertising, reports major findings on a
broad range of topics, and offers expert recommendations on directions for future research
Contributors represent the most highly respected academics among international advertising
researchers
  celebrity endorsement psychology: Made Up Martha Laham, 2020-10-10 Made Up exposes
the multibillion-dollar beauty industry that promotes unrealistic beauty standards through a market
basket of advertising tricks, techniques, and technologies. Cosmetics magnate Charles Revson, a
founder of Revlon, was quoted as saying, In the factory, we make cosmetics. In the store, we sell
hope. This pioneering entrepreneur, who built an empire on the foundation of nail polish, captured
the unvarnished truth about the beauty business in a single metaphor: hope in a jar. Made Up: How
the Beauty Industry Manipulates Consumers, Preys on Women’s Insecurities, and Promotes
Unattainable Beauty Standards is a thorough examination of innovative, and often controversial,
advertising practices used by beauty companies to persuade consumers, mainly women, to buy
discretionary goods like cosmetics and scents. These approaches are clearly working: the average
American woman will spend around $300,000 on facial products alone during her lifetime. This
revealing book traces the evolution of the global beauty industry, discovers what makes beauty



consumers tick, explores the persistence and pervasiveness of the feminine beauty ideal, and
investigates the myth-making power of beauty advertising. It also examines stereotypical portrayals
of women in beauty ads, looks at celebrity beauty endorsements, and dissects the “looks industry.”
Made Upuncovers the reality behind an Elysian world of fantasy and romance created by beauty
brands that won’t tell women the truth about beauty.
  celebrity endorsement psychology: The Psychology of Persuasion Sloane Montgomery,
2024-09-05 The Psychology of Persuasion: Understanding Influence and Decision-Making by Sloane
Montgomery delves into the heart of human interaction—persuasion and influence. Why do people
change their minds? What makes someone alter their behavior or beliefs? Montgomery takes
readers on an illuminating journey through the psychological processes that drive persuasion,
revealing the underlying mechanisms of decision-making. This book offers a thorough exploration of
how we influence others and are influenced in return, whether in one-on-one interactions or within
larger social contexts. From the subtleties of compliance and conformity to the dynamics of
leadership and group behavior, The Psychology of Persuasion covers it all. Montgomery’s insights
will leave you with a deeper understanding of how persuasion works and why it is such a powerful
tool in shaping human behavior. Whether you're interested in psychology, communication, or simply
want to improve your persuasive skills, this book is an essential read.
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